
Statistical Portrait - What are the people of [your country] like? 

As the final entry for the competition, you will create a two-minute video that presents a statistical 

self-portrait or national portrait from the perspective of young people in different countries. The 

purpose of the video is to show what we are like according to statistics—not based on individual 

opinions, but on fact-based data. Using statistical material can also help break down prejudices and 

misconceptions related to national stereotypes. It would be fascinating if the video could challenge 

viewers to reassess their own ideas about what we are like. 

The portrait may include international, temporal, or regional comparisons within the country 

between different population groups. 

Choose a perspective that interests you and think about what you aim to achieve with the video and 

what message you want to convey to others. The topic can be approached in many ways, for 

example through population structure, hobbies, education, use of digital devices, eating habits, sense 

of security, or values and attitudes. These can also be examined through a time series, identifying the 

most significant changes in development and showing how the country has evolved. 

 Find reliable statistical sources. 

 Consider what the selected figures say about us. Explain why you chose these topics. You 

can combine statistics and make comparisons. 

 Illustrate your presentation with images, charts, or animations. These make the data easy 

to understand. Use colors and symbols that support the theme. 

 Build a narrative. Connect your key statistics in a way that clearly shows how they relate to 

each other and together reveal a meaningful insight about your country (A strong narrative 

might show a change over time, highlight surprising contrasts, or unveil an unexpected 

pattern etc.) You can use background music, text, and voice, but the main focus is on 

presenting the statistics creatively and informatively. 

 Think critically. Rather than aiming to reveal a simple truth about an entire nation, a 
thoughtful “self-portrait” can identify whose experiences are being shown, acknowledge 
what is missing, and encourage viewers to revisit assumptions they may never have 
questioned. If the video manages to show this variety and spark curiosity, the statistics will 
have served their purpose — not to declare “who we are”, but to invite a deeper look at the 
lives that make up a country. 
 

The goal is that in two minutes, the viewer gets an interesting and truthful picture of what people of 
[your country] are like based on statistics—and at the same time learns how data can be used to 
describe identity. 


